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69% of Headwear generates
consumers own 3,380 impressions
a PROMO cap over its lifetime

33% of men 85% remember
wear their cap the advertiser
weekly or more who gave the cap

Great headwear has Caps are so visible

an exclusivity factor that the wearer really
that further drives considers them a part
brand perception. of their identity.

Headwear offers
social proof with
a 5-star review.




